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There is an increasing demand fbr organic tbod products all or.er the r.vorld as

a result of rising health ancl environmental concerns associated with inorganic

farming. Yet, the current organic food market of Sri Lanka is not operating

at its full potential. An understanding about consumer behavior and motives

related to organic food purcirase is heipful for expansion of the organic food

market of the coutttr\i This str-rdr- 1\-as carried oilt to identifl' the key purchase

determinants and consurner attiiudes about organic tbod products among

families of undergraduates of Sri Lanka. Datir u'as gathered through a pretested

questionnaire from 0B universities in Sri Lanka. 50 unciergraduates were ran-

domly selected from each unirrersit\., representing various fields of stud,v. Re-

sults revealed that 54.2% of fai-i,iires consLlme organic foods, while 45.8% never

or rarely purchase organic ioods. ANO\A and Chi square test were used assess

the impact of different socio economic factors (income, education level and

settlement (Rural/urban) on purchase decisions. Income, education level and

settlement u..ere not significantly associated with organic purchase decisions.

Fresh vegetables and fruits are among the organic foods in highest demand,

follou,ed b). spices. I{ajority get ttreir organic food from home gardens, super-

markets or directly from farmers. More than half of the respondents (62.50/o)

prefer to look for organic certilication during purchase. Organic product con-

sumption is mainlv motivated by health concerns, follou,ed by quality and en-

vironmental concerns, u,hile high price, insufficient availability in the market

and uncertainty abo-Lit the organic status act as limiting factors.
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