
FACTORSASSOCIATEDWITHMEATPURCHASING
BEHAVIOUR IN Tr{I. MONARAGALA DISTRICT, SRI LANKA

K.M.B. priyadarshanil, M.A.A.P. Kumaril and S.P. Dissanayake2

lDepartment of Animal and Food Sciences, Faculty of Agriculture, Raiarata

University of Sri Lanka, Anuradhapura' Sri Lanka'
2Department of Agricultural Systems, Faculty of Agriculture, Raiarata

(Jniverity of Sri Lanka, Anuradhapura' Sri Lanka'

The objective of this study was to ascertain the factors associated with meat

f,rr.frurirg behaviour in ihe Monaragala district in Sri Lanka' A pre-tested

structured questionnaire was used along with interviews to collect information

vlz socio-demo graphic information, purchasing, and consumption behaviour

of 384 respondents who were selected using the cluster sampling method' Data

were ana$sed using descriptive statistics,lactor analysis, logistic regression,

Ahi;;;; and Keridall's tau-b test. of all respondents, 30.0%o were non-meat

consumers. Among the consum ers,65.0ohweie males and3l'7o/o belonged to

the age of 40-50 years.Most of the consumels (56.5%)purchased 5009 to lkg

p.i til". and 36.i)% purchased fresh meat. The most preferred meat type was

broilerchickentS+.wrlfollowedbypork(15'5%)'andvillagechicken
(11.0%). The most determinant factori for meat consumption afe h"*lih

concerns (41%),trrl freference of children (39.6%), and price (7.2%) while

the least considered iactor is the availability of substitutes (67.0%). Further,

factor analysis iaentinea the influencing factors on pur-chasing decision of

meat as four main factors namely, (1) economic factors, (2) market factors, (3)

household factors, and (4) health faciors. The logistics regression revealed that

thenumberoffamilymembers[(oddsRatio)oR:1.532)]andmonthly
income (oR:1.00) hai significantly'infl.r.t."d the purchasing decision.at 5oh

and 100/o significant lerlls, respectively. Further, there was a significant

association (p'0 05) between tire purchasing frequency and the factors'

gender,age,educationallevel,occupation,religion,familysizebutlgl*itt
the income and location of respondents' Age (r:-0'34)' gender (r:0'33)' and

occupation 1r:-0.i1 were significantly correlated with meat purchasing

f.Lq.r.".V, ,..p..tir.ty. In conJlusion, the factors determining the purchasing

behaviour of the respondents are diverse and findings may help meat

producers to make evidence-based decisions'
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